Social Media for Advocacy —

Introduction: Social media is a powerful tool for advocacy, allowing you to raise awareness,

mobilize support, and influence change. This worksheet will guide you through the key steps
to effectively use social media for advocacy. Have you downloaded our advocacy planner and
worksheets? It’s a great tool for planning social media content!

Step 1: Define Your Advocacy Goals

« Objective: Clearly state the purpose of your
advocacy on social media.

o Target Audience: Identify the specific
audience you want to reach with
your message.

o Key Messages: Outline the core messages
you want to convey through your
advocacy efforts.

Step 2: Choose Your Social Media Platforms

o Identify Platforms: List the social media
platforms most relevant to your target
audience (e.g., Twitter, Facebook,
Instagram, LinkedIn).

« Platform-Specific Strategies: Define
strategies tailored to each platform,
considering the unique features and
audience behavior.

Step 3: Create Engaging Content

+ Content Calendar: Develop a content
calendar outlining when and what content
will be shared on each platform.

o Visual Elements: Emphasize the use of
visuals (images, infographics, videos) to
enhance engagement.

Storytelling: Incorporate compelling
stories to make your advocacy
more relatable.

Step 4: Build and Engage Your Audience

Growing Your Following: Outline
strategies to increase followers, such as
collaborations, hashtags, and promotions.

Engagement Tactics: List ways to
. o,
encourage likes, comments, and shares, £
3
fostering a sense of community.

Step 5: Utilize Hashtags Effectively

Research Relevant Hashtags: Identify
popular and relevant hashtags within your
advocacy space.

Create Unique Hashtags: Develop a unique
hashtag for your campaign to facilitate
tracking and community building.

Step 6: Amplify Your Message

Tag Influencers and Organizations:
Identify and tag influencers, organizations,
and decision-makers related to your cause.

Leverage Trending Topics: Monitor
trending topics and align your content
when appropriate.




Step 7: Monitor and Analyze Performance Step 8: Mobilize Action

o Social Media Analytics: Familiarize o Call-to-Action (CTA): Clearly define the
yourself with platform analytics to track actions you want your audience to take
the performance of your content. (e.g., signing petitions, sharing content,

o Adjustment Strategies: Identify areas for attending events).

improvement based on analytics and adjust « Provide Resources: Share links,
your strategy accordingly. documents, or other resources to support e
your advocacy. iy,

Action Items

What agricultural themes can be used when creating advocacy-based
social media content? Below are some examples of a few topics you
can cover to help share your perspective and story with your audience.

What Makes You an Advocate?

Advocacy in Action « Statewide Policy
» Infrastructure » Youth Advocacy
« Earth Day « AgInnovation

« Agriculture Industry Tours « Give Thanks

» Local Policy o Year in Review

» Federal Policy



